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ABSTRACT

The purpose of this study is to investigate the influence of marketing mix and social value towards
intention to play massively multiplayer online role-playing games (MMORPG) among thai players. An online
survey was used to gather data from a sample of 300 people who had played at least one of the following
games in the previous three months: Seal Online Return, Ragnarok Online, Yulgang, or Dragonica. The
participants also had to have independently created accounts and made in-game purchases. A quota

sampling method was used based on age groups, including an equal number of individuals from Generation

" dhdnwidngasuimsgsiaumdudio a1v3vIn1Inan AMEUIINITING WnIne1duidedlva

" HWILMEANTINNTY A3, B1NTHUTEINAIVINITAAIA AMLUINTTING UnTinedendedlvy

Vol. 11 No. 3 (July - September 2025) 116




MIRITUINIFINT HINERE \Heralnal U9 11 sfufl 3 (NangaAs - fidenen 2568)

Z and Generation Y. Descriptive data analysis was conducted using frequency, percentage, mean, and

standard deviation, along with inferential data analysis through multiple regression to test the hypotheses.

According to the study, most respondents were male, aged between 18 to 46 years old, with a
bachelor’s degree as their highest level of education, worked in private companies, and had an average
monthly income of 10,000 to 30,000 baht. Ragnarok Online was the most popular massively multiplayer
online role-playing game (MMORPG), with players spending 3 to 4 hours a day, usually between 6:01 PM
and 12:00 AM. The satisfaction of character advancement for levelling up was the main factor in the self-
driven decision to play an MMORPG. The average spending per session on MMORPG exceeded 2,000 THB,
and most respondents obtained information about MMORPG through the games’ official facebook pages.
The hypothesis testing revealed that place, promotion, and social value significantly influenced intention
to play massively multiplayer online role-playing games among thai players, with a statistical significance

level of 0.05.
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