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ORGANIZATIONAL CULTURE AFFECTING THE PERSONNEL PERFORMANCE EFFICIENCY OF
SOFTWARE BUSINESSES IN CHIANG MAI PROVINCE
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ABSTRACT

This independent research aims to study the organizational culture's impact on the efficiency of
software business personnel in Chiang Mai province. The study also seeks to explore strategies for enhancing
the work efficiency of software business personnel in the same region. An online questionnaire was used
as a tool for data collection, with a sample group consisting of 385 software business personnel in Chiang
Mai. Statistical analysis included descriptive statistics such as frequency, mean, percentage, standard
deviation, and inferential statistics, including multiple regression analysis.

The study findings indicate that software business personnel in Chiang Mai exhibit the highest
preference for an adaptive organizational culture, followed by a familial culture, hierarchical culture, and
market-oriented culture, respectively. Additionally, the participants express the highest opinion on efficiency

concerning time, followed by quantity, quality, and cost efficiency, respectively.
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Furthermore, the research reveals that both familial and adaptive organizational cultures
significantly influence the overall work efficiency of software business personnel in Chiang Mai. Among
them, the familial culture has the greatest impact on work efficiency, while the market-oriented culture

specifically affects cost efficiency.
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