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BEHAVIOR OF GENERATION Z TOWARDS CRYPTOCURRENCY INVESTMENT
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ABSTRACT

This research aims to study the behavior of Generation Z towards cryptocurrency investment.
The population in the study is Generation Z who were born during the year 1997 — 2012 (Dimock, 2019).
The sample comprises of generation Z who have invested in cryptocurrency in the last six month.
The qualitative research methodology employs in-depth interviews with 7 generation Z investors,
comprising 4 males and 3 females.

It was found that most respondents are undergrade students with an average monthly income of
15,001-25,000 baht. The most popular cryptocurrency investment type is Staking with Ethereum (ETH) being
the most popular coin. The main reasons for cryptocurrency investment are rapid returns and a desire for
additional income. The respondent investment decision is influenced by peers and influential figures in the
investment community. Respondents typically invest during leisure time and market fluctuations, reacting
to cryptocurrency news and developments. Binance emerges as the preferred platform for cryptocurrency

investment due to its international reach and tax benefits.
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