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ABSTRACT

The study investigates consumer behavior in the context of new lifestyles, emphasizing convenience,
speed, unique culinary experiences, and a focus on healthy eating. It explores the growing trend of online
shopping, aligning with consumers' evolving lifestyles. The research, conducted through quantitative methods
with a sample size of 200 target customers, analyzed data using frequency distribution, averages, standard
deviations, and statistical tests including t-tests and F-tests.

The majority of the sample comprised females aged between 21 and 50, with monthly incomes
ranging from below 10,000 to 50,000 Baht. Most participants held bachelor's degrees, were single, and were
employed in government positions, private companies, or state enterprises. The study revealed that consumers
preferred online shopping due to lower prices, diverse product offerings, and the availability of products like

Dowd flour, emphasizing clear labeling and a trustworthy manufacturer. The study highlighted the significant
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influence of price on consumers' decision-making, statistically significant at the 0.01 level, along with other factors
like privacy concemns, distribution channels, marketing promotions, product quality, personalized services, and

pricing.
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