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ABSTRACT

The purpose of this independent investigation is to study and compare of consumer behaviors
towards purchasing cat food product between online and offline channels. An online survey is employed
for data collection, utilizing a sample population of 400 individuals. Data analysis statistical approaches
include descriptive statistics, frequency analysis, percentages, mean, independent sample t-test, and Chi-
Square test.

The study results indicate that the majority of survey respondents are female, aged 20-30 years,
holding a bachelor's degree, single, and work as employee. Their average monthly income falls within the

range of 10,001 - 20,000 Thai Baht. Residential characteristics show a preference for single-family homes,
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and most respondents own one cat. The preferred cat food is Me-o brand dry cat food, with a consensus
that it offers the most reasonable price.

Regarding the purchasing behavior, consumers who buy cat food online tend to prefer platforms
like Shopee and Lazada. Meanwhile, those who make offline purchases often choose pet food stores. An
analysis of the relationship between online and offline channels reveals that the quality of cat food plays
a crucial role in purchasing decisions. The most frequently purchased cat food brand and the factors
deemed most important in each purchase decision vary between online and offline channels.

The study explores several factors, including the information sources influencing cat food choices,
opportunities that lead to cat food purchases, monthly frequency of cat food purchases, average monthly
expenditure on cat food, and individuals involved in the decision-making process. A comparative analysis
of average opinion scores in the marketing mix components for online and offline channels reveals

differences in product-related factors, pricing, and promotional aspects.
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