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BEHAVIOR OF CONSUMERS IN MUEANG CHIANG MAI DISTRICT TOWARDS BUYING
MEDICAL EQUIPMENT FOR THE ELDERLY

5unssou AalS uasAsyg duaeyas”

UNANED

v v v
N

nsauALuLdasriliingusrasaiiefnwinginssuruslnaludunsiliowdesinunanisyegunsu
msunnedmiuggeeny Tnglywuvgeuaudweiesdiolunsiiusiusuveyasinnguiieensiiondevsevinau
Tugnnalendeduuiiasdegunsumunngdmsunaiorgnielussegiianlaiu 1 9 917w 200 518 Az

voyalaslvadfidnssan nansfinwimun geesuwuuasuauaiulvgdumands 01y 31-40 T danunwausa

918NN T/NUNNUYRTT/MUNNUSTIamAY elanaifiou 20,001-30,000 UM BUNTUNITUNNEEIMSU

v ' v

] a

Hg90187 %8 An 1AT0InAURY WANaNTe Ao ieluguaguninauluaseunsl lienteInAMAINYDIFUAT

e e

Aflaruninlunsandulade fAs auluaseunsa wazludeiuauluasouns Tnvanulugdelusiuisen wean

D eX®

v
]

#ide Ao 17.01-20.00 u. alganglunsteunazasa A 1,001-2,000 UM ANLElUNNTEe Ap Ussna 1 Ava/d
LLazqﬂmﬂimsLmeéﬁﬁwﬁwaﬁamiﬁmauiﬁ]%yaumﬁqm

INHANTANYINYI ﬁlﬂuﬂixfmfﬂiﬁla’l@ﬁNaGll@ﬂ”Ii""??y@Qﬂﬂ'ﬁiljﬂ’liLLWVIEJfﬁOWM{UBJQQEJ’]‘E,LSUEJ\‘I
yrouLUVAsUnLagluszduinn tneTadesesiiinanonisdegqeaaaunindam fe ndndumieulasnad
AIUTIAN A TIAIZANTUAMLAIM AMUNITIATITe Fo Treandeauarnmaieduaiidaaulunsdsmune
KuraIMeaLlaY LarAUNTANASLINISAAIR Ao WiinmuTuiinsUsnsiin wenaininun mulsvaunsman
fiflnanamstegunsnimaunnddniuggsorgrasneuLuuasunluuanmsiumuing uauanastumuelaly

U19U998808909EUUTEANNITAAAATUNEAA Y ATUTIAT LAZATUNTALETUNITRAR NszauludAty 0.05
ABSTRACT

The purpose of this independent study was to study behavior of consumers in Mueang Chiang Mai
district towards buying medical equipment for the elderly. Two-hundred samples who have purchased
medical equipment for the elderly within a year were asked to complete the questionnaire. The data was
analyzed using descriptive statistics.

The results showed that majority of respondents were married female aged 31-40 years. Most
worked as government official, government employee and state enterprise employee. The majority earned
a monthly income ranged from 20,001-30,000 bath. The most purchased medical equipment for the elderly
was a blood pressure monitor. The reason toward buying was to care for the health of family members and

based their purchase decisions on product quality. Family members played a significant role in assisting
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with the purchase decisions and accompanied with the purchasing process. The respondents preferred to
buy the equipment from drug stores, typically between 17.01-20.00 p.m., without specific day during a
week. The frequency of purchasing was less than once a year and the expense was around 1,001-2,000
baht each time. Medical staff had the most significant influence on their decision to buy.

The marketing mix factors influencing the elderly's medical equipment purchase decisions were at
high level. Key sub-factors include product safety, appropriate pricing for quality, clear product details and
photos for online purchase channels, and good service from store employee. In addition, the marketing mix
that affected the decision to purchase medical equipment for the elderly did not different by gender but
showed income-related differences in some sub-factors of the marketing mix in the aspects of product,

price and promotion at the significance level of 0.05.
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