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FACTORS AFFECTING VIRTUAL GOODS PURCHASE OF ONLINE
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ABSTRACT

The purpose of this study was studying about the factors affecting the purchase of virtual goods in
online games. The sample group in this study was online gamers of all genders in Thailand. The age between
18-35 years old who must have played online games for more than 2 months and used to purchased virtual
goods in online games on PC computer or mobile phone at least 1 times. The researcher used
guestionnaires as a tool to collect data of the samples. And the statistics used in this study were descriptive
statistics and Inferential statistics consisting of T-test and Multiple Regression.

The results of this study from a sample of 385 people, it was found that there were 4 factors
affecting the intention to purchase virtual goods, which the first 2 factors were demographic factors

consisting of age and income, and the other two factors were price and fun.
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