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ABSTRACT

The study examines the influence of media coverage on the first-day returns of IPOs, specifically
focusing on the quality of information conveyed through print media, which plays a crucial role in
communicating information to investors. The analysis considers the impact of positive words, negative
words, and the comprehensiveness of media coverage on the first-day returns of IPOs. The findings suggest
that the analysis of regression indicates that media coverage related to IPOs does not significantly affect
the first-day returns of IPOs. The media, including newspapers or print media, which are important sources
of information dissemination regarding IPOs to the public, and other relevant information that can assist
retail investors in decision-making, do not have a significant impact on reducing asymmetric information.
Moreover, the study finds that the filing period, which is a relatively long time for companies to submit IPO

applications to the regulatory authority, has a positive effect on the first-day returns of IPOs when optimistic
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news is present. Positive news may generate investor confidence in the investment opportunities associated
with IPOs, leading investors to believe that there is a good chance of high initial returns. As a result, there
is increased trading of IPOs on the first day, leading to an increase in the price of IPOs on their first day of
trading. In summary, the study suggests that media coverage, specifically print media, does not significantly
influence the first-day returns of IPOs. However, the presence of optimistic news during the filing period
can positively impact the first-day returns of IPOs by creating investor confidence and generating higher

trading activity.
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