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The Influence of Online Marketing Communication Mix on Intention to Re-purchase
Reborn Supplementary Food Product among Working-aged Consumers
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Abstract

This research aims to study the influence of online marketing communication mix on intention to
re-purchase Reborn supplementary food product among working-aged consumers. Online questionnaires
was used as a tool to collect information from 300 consumers who purchased Reborn supplementary food
product by quota sampling method. Data analysis by descriptive statistics consisted of frequency,
percentage, mean, and standard deviation. Multiple regression analysis was used to analyze the relationship
between the influences of online marketing communication mix on intention to re-purchase Reborn
supplementary food product among working-aged consumers. The results showed that most of the

respondents were female, had an education level in the bachelor's degree, married, worked as company
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employees, and had an average income of 10,001 - 20,000 Baht. The behaviors of most respondents were
as follows: purchase frequency of 4-6 times per years, friends were the person influenced, being able to
reduce fat, was the purchasing reason and the opportunity to buy product was during a promotional
discount. The online marketing communication mix influences the intention to re-purchase Reborn
supplementary food product among working-aged consumers with statistical significance at 0.05 in 5 factors,
personal selling, advertising, sales promotion, public relations and direct marketing. Online marketing
communication mix influences the intention to re-purchase in among consumers with the age range 39-54

(Generation X) and among consumer groups with the age range 23-38 (Generation Y) in different sub factors
unin
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