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Decision Buying Process of Generation Y Consumers in Chiang Mai Province Towards
Purchasing Tablets
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ABSTRACT

This study aims to examine decision buying process of Generation Y consumers in Chiang Mai
purchase tablet. Data was collected by using a questionnaire from a sample of 385 who bought tablets in
Chiang Mai within a period of less than 1 year. The result reveal that, in Step 1: Problem Recognition, most
respondents needed a tablet for work or study. In step 2: Information Search, most respondents search
price information from social media. In step 3: Evaluation of Alternative, most respondents gave importance
to products, The highest average sub-factor was the operating system stability. In Step 4: Purchase, most
respondents bought iPad price 10,001-20,000 baht from the manufacturer's official retail store with the
purpose of buying by own use. Who participate their purchase decisions is himself. Paid by credit card in
full . In Step 5: Post Purchase Evaluation, most respondents was satisfied with use purchased tablets at the
highest level. If they are dissatisfied after purchase tablet, It will continue to use as much as possible. In
future, they will most buy definitely the same brand of tablets. And they will definitely recommend others

to buy a tablet.
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