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Behavior of Consumers in Chiang Mai Province Towards Co-Working Space Service
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Abstract

The purpose of this study was to study the behavior of consumers in Chiang Mai Province towards
co-working space service. The researcher used questionnaire as a tool to collect data. The sample group
was people who live, study or work in Chiang Mai Province from May 1, 2021, to August 16, 2021. A total of
385 people who used co-working space services in Chiang Mai were selected using a specific sample
method. The data were analyzed by using descriptive statistics consisting of frequency, percentage,
weighted average and standard deviation.

The study found that the behavior of consumers in Chiang Mai Province towards co-working space
service mostly chose to use café-type sharing co-working and used the service 1-5 times per month. The
average time spent per visit was 1-3 hours, and there was no fixed time for using the service. Most of the
informants did not spend money for using the space but had to pay for extra services. The average spending

was 101-150 baht per month. The purpose of using the service was to discuss or negotiate the business.
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Most of the informants had 2-5 people to go with them. Factors in using the service were wanting a suitable
and comfortable place to work and prefer to use the service in a single workspace zone.

The results of the study on the level of importance of the Service Marketing Mix found that the
average importance in the overall level was the highest in all 7 aspects, ranging from the highest to the
lowest level as follows: Product, Place, Price, Process, Physical Evidence, Promotion, and People,

respectively.
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