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FACTORS AFFECTING CONSUMER CHOICE OF FOOD DELIVERY SERVICES
IN CHIANG MAI PROVINCE
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ABSTRACT

This study intended to examine factors affecting decision of consumers in Chiang Mai province
towards using food delivery service applications. Data were gathered from 400 samples as selected by the
convenient sampling method. Online questionnaires were used as the tool to collect data. Data obtained
were analyzed by frequency, percentage, mean, and standard deviation. The multiple regression was also
applied in the hypothesis testing process. In summary, the findings revealed that factors affecting decision
of consumers in Chiang Mai province towards using food delivery service applications included X1:
Performance Expectancy (PE) Beta .294; X2: Effort Expectancy (EE) Beta .381; X3: Social Influence (SI) Beta
.191; X4: Trust (TR) Beta .085; and X5: Perceived Risk Beta .135. These factors could affect VY: Service
Intention (SVI) at 41.40% (R2 = .414) of the variance value of dependent variables
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