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Behavior of Chinese Generation Y Tourists Towards Selecting Accommodation
in Chiang Mai Province
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ABSTRACT

This independent study aims at studying accormmodation selecting behaviors of Chinese generation Y
tourists in Chiang Mai Province. Data were collected by 385 Chinese who were born between 1980-1997, and
held tourist visas to travel independently in Chiang Mai, not with a tour group, they arranged their own overnight
accommodations in Chiang Mai. Questionnaire was adopted as a research tool for the study, Data were analyzed
by using descriptive statistics consisting of frequency, percentage, mean.

The study was found that most respondents are female with married status, between 24-32 years of
age, who resides in western China, occupation as personal business/trading fields with monthly salaries of RMB
5000-10,000 (25,000-50,000 Baht). They had previously been to Chiang Mai more than three times, and most respondents
travelled with friends/colleagues for the purpose of relaxation. They scheduled visits during holidays and from
October-December. Respondents generally liked to travel to tourist attractions and culture sites, especially
temples.

The result of studying behavior of Chinese Generation Y tourists about selecting accommodation in
Chiang Mai Province found that most respondents chose to stay in hotels near tourist attractions that cost
between 1,001-2,000 Baht per room per night for 1-3 days. Respondents researched all accommodation options
personally before making their decisions about which to book. Accommmodations are reserved up to one week
in advance via travel apps/platforms/websites such as Qunar, Ctrip, Airbnb, Booking.com.

Study results from evaluating the service marketing mix that affected accormmodation selection in Chiang Mai
Province indicates that: Product, the most important sub-factor is the rooms are equipped with features such as a TV,
radlio, refrigerator, air conditioning, hot water, Hair dryer, microwave, telephone, and WIFI. Price: the most important factor
is the room rate needed to be reasonable when compared to other accommodations of the same type. Place: the
receipt of room reservations through online channels. Promotion, the first highest factor is the availability of
promotions at reasonable prices, such as breakfast included. People or employee, the first highest factor is the
service staff who spoke politely. Physical Evidence and Presentation, the first highest factor is There is a proper

security system. And Process, the most important factor is convenience in check-in/check-out.
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