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ABSTRACT

This study aims to investigate the customer importance and satisfaction towards the marketing
mix of The Next Condominium project. In addition, to examine the Importance-Performance Analysis (IPA)
of The Next Condominium's customers. The sample consisted of 219 participants who responded to the
questionnaire. The study utilized the survey questionnaire to analyze descriptive statistics, including
frequency, percentage, and average values.

The results showed that most of the respondents in this study were females, ages between 31
and 40 years old with bachelor's education, single status, company employee, and an average income
between 20,001 and30,000 baht. The analysis of the Importance-Performance Analysis (IPA) is divided into
4 Quadrants. The result showed that the importance and satisfaction of product, price, location, or channels
of distribution, and marketing promotion of four factors are thoroughly found in Quadrant B, which means
the service provider has responded excellently on features that customers value most. This result also
indicated that these features are the strength of the organization, and should be maintained at a high level

continuously.
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