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Behavior of Chinese Tourists in Mueang Chiang Mai District towards Purchasing
Carry-back-home Products
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ABSTRACT

This research aimed to analyze the behavior of Chinese tourists in Mueang Chiang Mai district
towards purchasing carry-back-home products. The quota sampling was applied in data collection with the
sample size of 300 respondents from 3 generations which is generation X, generation Y, and generation Z,
100 respondents for each. The data was collected by questionnaires, then were analyzed by descriptive
statistics including frequency, percentage, mean. Also applied inferential statistics which consists of t-test,
and cross - tabulation. Per the result, it was found that most of the respondents were female and single.
They were students in bachelor’s degree, the salary ranged between 11,000 Yuan (55,000 Baht). They

travelled to Thailand during the low season on their own. They had been to Chiang Mai twice and spent 4-
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6 days per trip. They stayed in Chiang Mai moat area. The estimated spending on carry-back-home products
was between 1-500 Yuan (5-2,500 Baht) and usually on food/drinks, skin care products/ cosmetics and
medicine/ herbal medicine respectively. The products purchased were for themselve which they made the
decision on their own. They often purchased them at department stores, fresh markets and 7-11 and paid
with Alipay, cash and WeChat Pay Additionally, the research pointed out that females tended to purchase
products from a variety of brands than males. They also decided to take back the products in categories of
food/beverage, skincare/cosmetic, drug/herbal medicine more than males. The main marketing mix which
made them buy those products were their good quality, product reputation, sales staff’s performance
(friendly, polite and humble), variety of brands, reasonable price, payment method, quantity discount

promotion, and how convenient it is to get to the shops.
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