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The Opinion on E-service Quality of Food Delivery Applications among Consumers in
Mueang Chiang Mai District
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ABSTRACT

The purpose of this research is to study the opinions of consumers in Mueang Chiang Mai
District on the electronic service quality of food delivery applications in Mueang Chiang Mai District.
This research uses an online survey to collect data from 300 consumers who were studied, worked
or lived in Mueang Chiang Mai District and had used a food delivery application at least once within
the period 3 months before answering the questionnaire. The data analysis by statistics consisted of
frequency, percentage, mean, standard deviation. The results of this research showed that most of
the respondents were female. Have an education level in the bachelor's degree. Most of them are
single. Occupation as a Students have average monthly income of 20,001 — 30,000 baht and live at
home. There are 2 applications on mobile phones or smartphones for used online food delivery.

The main application is Grab Food. 11:01 a.m. - 1:00 p.m. is the most period for used online food
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application. Frequency of use application is 1-2 times a week. The average value is 101 - 150 baht
per order. They usually use application on Monday - Friday, with the main purpose for eating by
themselves. The type of product to order is main course such as noodles/rice/fast-food, with an
opinion on the perceived quality of electronic service of the food delivery application in all 4

components at the agreed level.
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