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Abstract

The objective of this independent study is to study the attitude of residents in Lampang province
towards Mae Moh Festival based on the concept and theory of attitude, which aimed at creating knowledge
in 3 dimensions namely cognitive, affective and behavior. The sample group subject in this study is the
residents in Lampang province who have been to Mae Moh Festival from 2016 to 2019. The tool used to
collect data is a questionnaire, the sample size determination is based on the Seymour Sudman method
in a local case study and study a specific sample group Therefore, the sample size was set for 300 people.
The population sample was selected by Selective Sampling method by using screening questions. The
statistic values for analyze is Descriptive Statistics which are frequency, percentage, and mean value and
Inference Statistics which are difference test: t-test F-test and relationship test: Pearson Correlation
Coefficient.

The study found that all of the respondents residents in Lampang province and have been to Mae
Moh Festival from 2017 to 2019, Most of them are female in the age during 26-30 years old, are employed
as government officials/state enterprise employees, graduated bachelor degree or equivalent, have been
to Mae Moh Festival in 2019 and receive information about Mae Moh Festival from social media resources
(Facebook, Instagram, Line etc.)

Attitude of respondents in Lampang province towards Mae Moh Festival in aspect of cognition
about Mae Moh Festival and Electricity Generating Authority of Thailand (EGAT) Mae Moh is found that the
respondents have the most right understanding about Mae Moh Festival can help stimulate the economy
in Lampang and lack of understanding about Mae Moh Festival shows that EGAT Mae Moh needs to build
the new power plant in the future for sustainable electric power stability. Most of respondents have the
greatest level of cognition about Mae Moh Festival and EGAT Mae Moh.

Attitude of respondents in Lampang province towards Mae Moh Festival in aspect of feeling toward
Mae Moh Festival, classification according to the 4Ps theory of marketing mix is found that totally in
respondents hava the satisfaction (4) level. The most average is Promotion and the least average is Price.
Analyzing the differences classified by sex, it was found that male and female are the same felling level in
significance in level 0.05, except Promotion. Analyzing the differences classified by age and occupation, it
found that: classified by age, there are the same felling level in significance in level 0.05, classified by

occupation, there are the same felling level in significance in level 0.05, except Price.
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Attitude of respondents in Lampang province towards Mae Moh Festival in aspect of behavior after
been to Mae Moh Festival. The respondents have behavior tended in mostly support (4) level. The most
average is the respondents will advise/communicate about EGAT Mae Moh positively, and the least average
is the respondents will go to Mae Moh festival again next year.

However, When analyzing the relationship between attitude in aspect of feeling and attitude in
aspect of behavior. The feeling level toward Mae Moh Festival, classification according to the 4Ps theory of
marketing mix: Product/Service, Place/Location, and Promotion have high (4) level of correlation in the
same direction with attitude in aspect of behavior after been to Mae Moh Festival, and Price have moderate
(3) level of correlation in the same direction with attitude in aspect of behavior after been to Mae Moh

Festival.
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