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Behavior of High School Students in Chiang Mai Province Towards Choosing
Online Tutorials
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Abstract

The purpose of this study was to explore the behavior of high school student regarding their decision
to choose an online tutoring course. Our research sample consisted of 385 high school student who study
in Chiang Mai Province. The questionnaire was considered for data collection in this work. Descriptive
statistics such as frequency, percentage, mean and inferential statistics such as Chi-Square Test, T-test
dependent, one-way ANOVA were used to analyze the data.

We found that most of the questionnaire respondents were female who studied in 6" grade high
school in Science-Mathematics plan, Muang district, Chiang Mai Province. Their GPAs were ranging from 3.51
- 4.00. Their parents’ monthly income was more than 50,000 baht and most of them do not live in Mueang
district, Chiang Mai Province.

The results provide that the top 3 popular tutoring subjects were Mathematics, English, and Biology,
respectively. The main purpose of enrolling in an online tutoring course was to prepare for the university
entrance examinations, which focuses on the principle course lesson. Tablets were largely used as
connected device for learning. A major advantage of online tutorial courses is that they can be viewed
repeatedly. The main factor in course selection remains the course content. The respondents decided to
study on their own, which their parents provide financial support. Monday - Friday from 17.01-19.00 pm
and Saturday - Sunday from 12.01-16.00 pm were favorite times for studying. They study an average of 1
online tutoring subject per day and 3-4 courses per month. The average expenses were 4,001-6,000 baht
per month and there is no price comparison before enrolling in an online tutorial. Internet-banking and
banking application were used to make a payment method. They decided to continue their online tutoring
course and would recommend people to study in these online tutoring course.

According to studied result on Marketing Mix Factors, the respondents gave highest priority to were
Privacy and Product. The respondents gave high priority to the factors as followed, Personalization, Place,
Promotion and Price respectively.

Finally, there were no the difference of the Marketing Mix for overview classified by sex GPAs and
parents’ monthly income, but there were same a little bit difference in sub-factors at 0.05 significance

level.
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