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Decision Process of Generation Y Towards Buying Gold Ornament
in Mueang Chiang Mai District
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Abstract

This independent study aimed to examine decision process of generation Y towards buying gold
ornament in Mueang Chiang Mai district. Data were gathered from questionnaires distributed according to
convenient sampling method to 400 samples and analyzed by the statistics namely frequency, percentage,
and means; the inferential statistics to find differences between the means of two groups (t-test); and the
One-way ANOVA or F-test, of which the level of statistical significance was determined at 0.05. In general
information part of the survey, the results revealed that there were equal number of male and female
respondents. The majority was 26-34 years old and single. Their education background was found in
bachelor’s degree. They currently worked as an employee at a private company and averagely earned
monthly income at the amount of 10,000-20,000 Baht.

Results of the study were presented as follows. In the stage of problem recognition, they revealed
the reason of buying gold ornaments that gold ornament was a tool to reflect their social status.
Opportunity that encouraged their decision to buy a gold ornament was mostly mentioned to a time when
they wanted to buy a present for themselves. People influencing their decision to buy a gold ornament
was mostly father, mother, or other family members.

In the stage of information search, most respondents spent approximately 30 minutes up to 1 hour
to search for information about gold ornament and usually searched 1-2 days prior to buying it. Source of
information where they searched for the gold ornament information was from father, mother, or other
members of their family. The information that they searched for was information on modes of transportation
or direction to go to a gold shop. They believed that the information that they obtained was sufficient for
their decision making.

In the stage of alternative evaluation, most respondents agreed that the attribute of the gold
ornament that they considered was the availability of various gold weights to choose.

In the stage of purchase, the majority of respondents of 25.5% of them bought the gold ornament
in pendant category, of which its mean weight was between over 25 Satang to 1 Baht, at the frequency of
1-2 times in a year. In each purchase, they spent around 10,001-20,000 Baht for the gold ornament.

The results of the study on post-purchase behavior revealed that most respondents had highest
level of satisfaction towards wearing and owning the gold ornament that they bought. The after-sales-
service that they expected to receive was gold cleaning services. Their satisfaction towards their decision
to buy the gold ornament was rated at the highest level. After receiving services from the certain gold shop,
all of them would recommend this shop to others as well as return to receive services at the same shop

again next time.
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