M9NITUINISG9N NANeNReLE e ral 7 7 aufufl 3 (nangIAs — Ausneu 2564)

nsdaasun1sveniinadeuslnalunisvedudinniuazaindounsulyd Tudwmindeslns
Sales Promotion Affecting Customers Towards Buying from Franchised Convenience
Storesin Chiang Mai Province

san lvevsenad” uasisila wiuygasn”
unAnge

nsAnuiftnguszasdifefinunsdaaiunisue Aduadeduilaalunistedudainiuagainde
uwisulvdludmndodml Uszansiidnuluadsife fuslaafiviau Anvidnidou viefipfidiueduogdmnin
Fodlmifiasteauiuasandoursulydludmindedl Fdlinsudaudssnnsiuiade Tesmuanga
fregelneldgnsduiauuulinsiudiuiudszainsues Cochran §1u2u 400 AU Tnaiiusiusiudeyadae
wuvaeunw waziiennguiteisuumuazain deyaunyszinanalaglilusunsudisagulneatifidanesaun
Usgnouseanudl Sovas wazAads siufsadfideonunu Iun ttest (Independent-Sample t-test) One-Way
ANOVA wagnaaauaiiand19318ameIsn1svessnii (Scheffe)

nansanwmuirddugilunands ongsening 24 - 35 ¥ aauanlan udnSeunasidaindnw
Ans@nunluseauseudne ﬁiwlé’éauﬁ’mglﬁauagﬁ 10,001 - 20,000 U HAngAnssuAITIETTUINII5 U

a

M UAUSNTHABA 24 Tlad 2-3A59RadUnY neRaduAInsauINIg 101-300 UM TuIelan 12:00-18:00

Sbe

deman

' v
1% =

W, AuAiitengeUssiannguia3ony warlun1sieynATaasidnsINAINTIUNTARATUNITVIY NT1uaTAINTD

v v '
= '

wiisulddntu uavdedudeduiiiduasunisrelneadonday 51-100 vn deudrsaufanssunsdaaiunis
NMeUsznnsliduans1a InensuianssunisdLasunIsvenAwLEInINALIIN
é’m?ﬁga‘lﬂumaagﬂqummmwﬁﬁ'mﬁamﬁumidqLa‘émmimwaﬁwuazma%auﬂsuimé WU
1) Unuunsdaaiunsvesedsgdlamansiu fe nsgeAUATLT 2 siAfies 2) sUBUUNSALETUNTSUY
dedorauedunansug fo iletodudasy a0um ietetaniudulnsdwidefonniedotns niedneiavinesd
wosia YU 1aviuantedudly 7-11 :1A1filaw 3) Uuvunisduaiunsvedisdeiauedu q Ae aundn
ALL member taunuduaniely 7App Bwwessiiaguasdiuan
aeAUsrnavlusunsunisdanasunisviefiidnalunisidisinianssunisdaasuniseis
yosgmeuLUUaBUAIL WU 1) ssduszneuvLnYesdgslafidududmiidlen lifinedmine fnalunsdadule
ogluszdiuann 2) ssdusznouioulunisidrsinlusunsy Tasnisuanuownazauny QRCODE Meluiade
WU 7App roudulnud Wieduvessnada fnalunisdndulasgluszduunn 3) ssdusznounsnszaeiniesilons
daatunisvie laglddreluitislavaniantisiu 7Eleven a1v16ne q dwalunisdndulaegluszduuin
4) 03AUTENOUTITEIAINSANETUN1578 TaadudveanisTaluslududusiedalug sa MG3 Fadu
lusgeeiian 1 1oy wazqu iPhoneX ynduav dnalunisandulaegluszduuin 5) ssRusznaudmiziiainig

duasun1svig aniariaulnl quiundesdngzu wle Notebook dnalunisdndulasgluseduunn

" dndnwvdngasuimsgsiaumdudin wnInerdendedvsl

*

" A3, 9NTHUTETINATVINTAN AMEUIINTTIND WnInedelediv

Vol. 7 No. 3 (July — September 2021)




M9NITUINISG9N NANeNReLE e ral U9 7 210l 3 (nangnAs - Augnes 2564)

Abstract

The purpose of this research was to study how sales promotions affected customers purchasing
products from the franchised convenience stores in Chiangmai province. The population were customers
who is working, studying and residing in Chiangmai. Since the exact population size is unknown, the sample
size was calculated using the W.G. Cochran sample size unknown formula. Data were collected from 400
samples by using descriptive statistics consisting of Frequencies, Percentages and Means including of
Inferential Statistics such as t-test (Independent-Sample t-test), One-Way ANOVA and Scheffe’s analysis of
variance for pair comparisons.

According to the result, it was found that most people are secondary students or female with ages
between 24-35 years old with single status and personal salary with 10,001 - 20,000 baht. In this case,
according to the result of behavior it was found that most of them used the convenient store service with
opening 24 hours or two to three times a week including of purchasing drinking products or services with
one hundred and one to three hundred baht or with average prices for fifty-one to one hundred baht at
12:00-6.00 p.m. in the discounting promotion activities with popularity to be informed by the acquaintance
recommendation.

According to the motivation for joining in the promotion activity of franchise convenient store,
it was found as this following: 1) Promotion pattern with money motivation that is from selling the second
products in special prices 2) Promotion pattern with product offer that is to sell or purchase products with
forty baht to receive one right for exchange the products in 7-11 with special prices 3) Promotion pattern
with other offers that are playing the matching game in 7App to grasp the discounting coupon.

According to the components of promotion program, it resulted in the participation of promotion
activity as these details: 1) Size component for motivation with the premium products to be released
affecting to the decision in the excellent level 2) Condition component for the program participation by
scanning QRCODE at the end of receipt through 7App before playing game with decision effect in the
excellent level and 3) Tool Distribution component by using the advertisement brochure attached in the
front store of 7Eleven with the decision result in excellent level 4) Times component with frequencies to
win MG3 prizes during one month for iPhoneX in every week with the decision result in excellent level 5)
Timing component in Valentines festival to win the camera or notebook prizes with the decision result in

the excellent level.
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