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Chinese Tourists’ Perceived Value from 4-Stars-and-Above Hotels' Service
in Chiangmai Province
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Abstract

The objectives of this research were (1) to evaluate perception level on Chinese tourists’ perceived
value from 4-stars-and-above hotels' service in Chiangmai province Thailand (2) to conduct the comparative
study on Chinese tourists’ perceived value from 4-stars-and-above hotels' service in Chiangmai province
Thailand. Data set for analysis were obtained from 400 Chinese tourists who stayed at 4-stars-and-above
hotels.

The results of the study on the level on Chinese tourists’ perceived value from 4-stars-and-above
hotels' service in Chiangmai province, on 5 elements found that the overall score was agreeable level in

every element. As for the satisfaction from using 4-stars-and-above hotels’ service, overall there is a high
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level of satisfaction. It was also found that the intention to use the service in the whole is also at a high
level.

On one hand, the analysis of personal data that influences the perception level on Chinese tourists’
perceived value from 4-stars-and-above hotels' service in Chiangmai, the results of comparisons by personal
factors revealed that age, income, purpose of travel, booking method, and information sources known to hotel,
there was a statistically significant difference level at .05. The gender factor and education was not presented at
the statistical significant level at .05.

The statistical hypothesis testing multiple regression analysis, relationship between Chinese tourists’
perceived value and satisfaction from 4-stars-and-above hotels' service in Chiangmai province at .05
significance level, the results show significant influence of Functional Value (p =. 045) and Epistemic Value
(p = .007). As relationship between Chinese tourists’ perceived value and intention to use the service in 4-
stars-and-above hotels at .05 significance level, the results show significant influence of Functional Value

(p = .019) and Social Value (p = .005).
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