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Impact of Non-Financial Information Assurer Types on Investor Judgments
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Abstract

This independent study aimed to examine impact of Non-Financial information assurer types on
investor judgments. Questionnaire was used as a tool to collect data. Participants are 90 business students
from Bachelor and Master's degrees students of Faculty Business Administration Chiang Mai University, who
have completed accounting and investment- related courses and have experience in using financial
statements for data analysis. This experiment research employs 3 x 1 mixed design method. The

independent variables to study are 3 different. Condition 1 the assurance provider from the large auditing
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firm (Big 4 Assurer) Condition 2 the assurance provider from other auditing firms (Non-Big 4 Assure) and
Condition 3 the assurance provider from the an expert advisor (Specialist Consultant). Investors' decisions
are measured based on investment intention and the assurance reported information.

According to the study results it was found the investor decisions based on investment intent
respondent there was no statistically significant difference in the overall opinion of the investment intention
and the study of the investor decisions based on the assurance of the reported information, the
respondents had an opinion of the certainty of the reported data had statistically significant difference, In
terms of confidence in disclosure of the company's sustainability report, In terms of the reliability of those
who assure the sustainability report of the and in terms of confidence in information disclosed in the
company's sustainability report found the respondents were confident about the information disclosed in
the company's sustainability report, with the investor having the greatest confidence in the information
reported. The confidence provider comes from Big 4 Assurer Specialist Consultant and Non-Big 4 Assurer

respectively.
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