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Attitude of Consumers in Mueang Chiang Mai District Towards Milk Powder Products for Infants
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Satisfaction of Thai Tourists Towards Tourist Destinations in Lamphun Province
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Auditor Opinion Towards Relationship Between Effectiveness of Internal Controls in Accordance
with Section 404 of Sarbanes Oxley Act and Quality of Financial Reports
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Marketing Mix Affecting Decision of Customers in Ngao District, Lampang Province Towards

Choosing Motorcycle Leasing Services
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Service Marketing Mix Affecting Customers Towards Selecting Health Spas in Khet Watthana,
Bangkok
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Service Marketing Mix Affecting Secondary School Students in Samut Sakhon Province Towards
Selecting Tutorial Schools
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Factors Affecting Retention of Nursing Staff at Theppanya Hospital
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Motivation Factors of Sales at The Concrete Products and Aggregate Company Limited
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Quality of Work Life of Employees at Nithi Foods Company Limited
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Quality of Work Life of Operational Level Employees at Krung Thai Bank Public Company Limited,
Chiang Mai Regional Office

5.13 WeANsINYRLNYIDaie?
woAnsIvetinvieneynelunsdenlssusuyinludwmindedn

Behavior of Thai Tourists Towards Selecting Boutique Hotels in Chiang Mai Province
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Behavior of Consumers Towards Using Data from Siamphone dot com Forum Towards Purchasing
Decision of Smartphone

5.15 WeAnIsuN1sviaaen
neAnssuNIIeLNeIvestiniewieriesulneg ludineure Jminwidesasu

Travelling Behavior of Thai Teen Tourists in Pai District, Mae Hong Son Province
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Happiness at Work of Police in Mueang Chiang Mai Police Station
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Employee Engagement With Krung Thai Bank (Public) Company Limited, Samut Sakhon Province
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Engagement of Employees in Supporting Units with Sriphat Center, Faculty of Medicine, Chiang
Mai University
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A Feasibility Study on Investment in a Rental Apartment Project in Ban Phaeo District, Samut
Sakhon Province
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A Feasibility Study on Investment in a Brass Product Shop in Pattaya City, Chon Buri Province
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Costs and Returns on Producing Marble Table Sets in Mueang Lamphun District
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